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SERVICES One Stop Service Insight-Driven

Communication Solutions
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Driven by Insight Driven by Insight Driven by Insight Driven by Insight
Delivered with Characters Delivered with Humour Delivered with Humanized Content Delivered with Storytelling
e Character Design & Development e Character & Cartoon : . e Publisher & Books Solution
S . . e Brand & Marketing Solutions . .
e Character & Cartoon Animation Marketing Solution e Advertising & Campaisn e Online Content / Article /
e Character & Cartoon e Character & Cartoon IP Service . Creative C%mmunigat;gons e Interview
Communication Material e Character licensing e Book Talk & Book Club

+MATTER M.O.M

capital

Driven by Insight Driven by Insight Driven by Insight
Delivered with Enrichment Delivered with Relevancy Delivered with Empathy
e Online Media e Online Media e Online Media

e Content Marketing Solution e Content Marketing Solution e Content Marketing Solution






Driven by Insight,
Delivered with Characters.



WHO
ARE WE

We are a Brand Character and Animation Studio that provides
a one-stop service for your brand or corporate characters.

With over 20 years of experience, we have served our clients in various types of content,
both offline and online, by bringing their characters to life
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WE ARE PASSIONATE ABOUT DESIGNING BRAND CHARACTERS
AND BRINGING THEM TO LIFE THROUGH ANIMATION.

Character Design « Character Strategy » Recording Studio o TikTok
Character Development « Communication Strategy « VDO Editing e YouTube
LINE Sticker e Short Video For Online e LINE
Mascot e 2D Animation e Facebook
Merchandise » 3D Animation e Instagram
Packaging Design » Motion Graphic

e Infographic
e Social Media Content

e Music Composed



@=  LINE THAILA
AWARDS 2022

BEST SPO
T )an

daq@ninasinusuaq = 1 .

=l wd 0 -
NU(S @wq@?unma:ﬂau

Wlo

! 1
| !
X B '
o~ 8 | i
ahh 1! !
! | y 13 i
! 1 oy | "
| 1 : i i
: | | "
4 g - - l r i | /21 1 > |
! : Mitsubishi §; Oriental uan CH Bank : Lion
' | gsiouusuas 1 Princess SSTNE00 U g5nINISINu { ssivmdavld
: 1 | :“\;ﬁcﬂ]\.u\)‘lu nssuMms | dtJI‘lFIUS!I‘I’I
| 1 X - -
i I VU . 00 e e e e S S S S
- 1
' " | I ) 8 e C
I " i I " 4 o A
- 1 ’ ' a : ' |" - ;* y,. 0
; 1 e 1 v J D o
i : i ¥\ ffas i | Y, . « v&
! 1 | I L,U; L~ W
' NO.1 . NO.3 | G0 S
i o N Oo 2 1 ead 1 A= : \\ g -
i . .- . i A P 1
unjai Good Days e g =g & TPy
; Miss OP Godji Happy Life I Gjreat Tivics S ingh : nwWi } Robinson Samsung  AIS Privilege LINE THAILAND AWARDS 2021
" : WA §  KUEWUNIASY y ssiRAIUEN Mobile ssfivinspuulAU
- I SSTIOIAZODAL Lo o s o o o e e e ! ssTiatndanidiwin

Our LINE stickers have received awards = ‘ . 3
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Best Sponsored Stickers {st Sponsored Stickers 'fest Sponsored Stickers

in Retail & E-Commerce tive & Energy
of the Year




OUR WORK BANGKOK INTERNATIONAL
& ACHIEVEMENTS DIGITAL CONTEST FESTIVAL

2017: BEST ANIMATED 2015: BEST ANIMATION
CHARACTER IN COMMERCIAL TV SERIES (3D ANIMATION)
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PROJECTS

CardX

Character Development

We have designed and developed numerous
leading brand characters in Thailand,
which have gained nationwide recognition.

LINE Static Sticker Mascot: Luutdnrau
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PROJECTS CHARACTER

DEVELOPMENT
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We have desighed and developed numerous leading brand characters in
Thailand, which have gained nationwide recognition.
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PROJECTS CHARACTER

DEVELOPMENT

SUNTORY
¥ pepsico

ROBINSON



PROJECTS CHARACTER
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Our readers have grown up alongside our cartoons and characters
resulting in a large fanbase and the highest comic book readership in Thailand.




Our characters also broaden their exposure in various media.

The Thai Top Hits The First Thai Presenters
Animation. Live Action Movies. of many brands.
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BRANDED

LICENSING & COLLABORATION

e UNYHILST: (Target : Mass)
+  HURU & AsubaA (Target : Women)
« Uvdoua (Target : Kids & Family)

EVENT & ACTIVITY

«  Mascot Show

«  Comic & Arts Workshop

«  School Program

« Kids & Family Entertainment Event

UNYKILS:
-FB

- Youtube

- TikTok

- LINE Voom
- 3uq

NON-BRANDED

MEDIA
KURU Uvdaud
-FB - Youtube
- TikTok - Facebook
- Youtube - TikTok

- LINE Voom - LINE Voom

MEDIA CAMPAIGN

ulInNSSnY

- Youtube

- Facebook
- TikTok

COMIC & CHARACTER

SERVICE

CONTENT PRODUCTION
BRAND MASCOT DESIGN
2D & 3D ANIMATION
MERCHANDISE
CHARACTER & CONTENT
MARKETING
EDUTAINMENT CONTENT
CHARACTER EVENT
PRINT & PUBLICATION



OUR WORK
& ACHIEVEMENTS

Awards 2023:
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THE WINNER OF :
CTC CREATIVE BUSINESS AWARDS 2023

s10Ja Thailand Influencer Awards 2023
a1 Best Entertainment Influencer Campaign

~ THAILAND
INFLUUENCER
AWARDS 2023
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CHALLENGE

2 SANSIRI | mmiae

ulul J: 9: I

L
IDEA

nndwiasodshuun anudoons Collaborationdwomsadousn
Avinoduaumwadurwuniniu VSO HWAUAS X LAY’ MEQu
asunduvidviavaous:orsu wansnsHiu loonmos:
anduuau&oﬁoﬂulh:ﬂﬂﬂnu P i} Soft Power dhw ‘'mégu mesnoad
Inuddulddrubu Towtuniu 5 yarpysunidu’ Saudu Data uas
avnlucna Segment ‘Affordable’ Customer Insights wdoars
ndwinauda-Unavadumidmsu Brand Attitude ua=a$yonndivoo
nannarenduihnuiondd ud Us:aumsnigius:airouusudua:
Brand Perception lumemgusinn ‘#aunuu Cross-Platform oulto
fluhdonouovuauiBidunusud anuaynonfanduouinsdWun
Loy Aoduwowrtmoifo rhodols o%v dovgordudiu Storytelling
IRnusuddmmanualidiosstu miéguansunid Adnooiwnusnions
losowndu Affordable Adao s Aunaidu Infuencer
AtRmnwndahoufmusmby ununduiivune End User navwane
W W0 Refresh mmwdnmeniuusudemds
wassnwuiy Wadudos ananu

S Y

160 M+

30 M+

EXECUTION s rioint to i’

Aomslusiuduoisunid

OM /7 ONline 7 Onin

Henecdn Moblle
Wallpaper an0g

wanausu»Inds
& lansaulad

X 11,100 M+ 32.3 M+

paonennthvovdouaulyniod PR VALUE
Arwol3i 8,200 M ;

135.3% 8%
o 3 o ‘\g , -
gaomen:ainvuauynaoll ’a ~"".y;)

IMPRESSION REACH

¢ BRAND AFFINITY ‘ PARTICIPATION '

i
=
-
by
%]

(Oreoruere

U IV ITLETS SN W S S ST S ||
ol Nyw 1T s beom b
soldunvlunund ol i dngassdicaaanutl i
AU oasoasse vabaraideny (18 Jow wemrenamesrmpoad
TR rineegun ulsd



SANSIRI X

1l

=L

ghlight Campaign

1 . - N A ey : -
- : ) ‘ . / g ~ ‘ y | : - '4, - ‘ .
: . “\ i L - " ® - . o . :
.~1}£\.‘y N, - yI— ’ _ " > v, 4 - o ) - S - e
,'\w. - " “ N .o' S ..' ) \. 1. ' l 1.
e A¥acy 3 : "‘ 8' i) ‘s S

A N NG

— @
Hallgdy ¢ "

il a:a: @) 4 I

Boutbus douuss & . -

e U “nauds” Svidan “v18KIIST:”
. ) 220
,C? .Q B [UunisniaasTusTuanusudiil 24

e x 4

Full Scale 360° Marketing Campaign - OOH, Prints, Online Campaign and Media



Highlight Campaign 50th Happyversary

Happyversary
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14,990 vn Happyversary
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2 . , . Celebrating the 50th Anniversary
and many brands more IE§ preduce” §z2Z=a CARNIVAL by collaborating with Household Brands
to create remarkable campaigns.
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PROJECTS
Media mix & Contents
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KAIHUARDR = MC JEANS.

SPECIAL COLLABORATION
KAIHUAROR = MC JEANS.
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SPECIAL COLLABORATION
KAIHUAROR > Mc JEANS.
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SPECIAL COLLABORATION | KAIHUAROR x Mc JEANS
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PROJECTS
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PROJECTS
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PROJECTS
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PROJECTS
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PROJECTS
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PROJECTS
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MEDIA

f FACEBOOK 1.4 M Followers

T(;( TikTok 880 K Followers 266 K Subscribers
1T M Likes NEW
y OFFICIAL LAUNCH
< COMING SOON

OFFLINE MEDIA :

IG STORY @ FB GROUP
FB STORY

e-MAGAZINE



SUB BRANDS

Hyfu « aruliad



PROJECTS

Hyfu « gouliac
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PROJECTS

Hyfu « gouliac

COLLABORATION & EVENT
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PROJECTS

HyHY « Qouliac

Brand Presenter Llusuavuu LOVE FARM
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PROJECTS

HyHu « Qouliac

LINE STICKER COLLABORATION

GIIMMI

GRAMMY
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LINE STICKER
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ENTERTAINMENT & SPORTS EVENT
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PROJECTS Social Media Contents
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PROJECTS
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The Money Map - #1ngsna x DPA
Content Series 10 #aU 1@ N309N15HU TAAUTN TrnaiHa
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Driven by Insight,
Delivered with Humanized Content.



i
o

DEFINE BRAND IDENTITY SET UP BLENDED AUDIENCE EXPERIENCE SEAMLESSLY
INSIGHT & CHALLENGE EXCITEMENT COMMUNICATION THROUGH DIGITAL ASSETS & CAMPAIGN

TRUST & LONG-TERM CREDIBILITY REACH RIGHT AUDIENCE
WITH PRESS & INFLUENCER AT RIGHT TIME
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e SkitVideo e Branding Campaign e New Podcast Programme
e Client Service e Digital Marketing Campaign e Branded Content
 Content Marketing e Spot Advertising
e Influencer MArketing e Special Interview
 Marketing Solution e Promote & Tie-In Product

e Podcast Production Services
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OUR WORK
& ACHIEVEMENTS

Adman awards 2021 Adman awards 2021 - Finalist Adman awards 2021 Adman awards 2022
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e 186,000 Minutes Viewed
e 22,400 Views after LIVE
e 2,000 Total Engagements
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UNTITLED CASE, TRUE CRIME PODCAST,

LIVE PERFORMANCE SPIN-OFF EVENT

at Siam Pic-Ganesha Theatre
with STAGEPLAY
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SALMON.

Driven by Insight,
Delivered with Storytelling.



WwWHO ARE WE
SALMON.

SALMON BOOKS Publishing, a publisher that specialise in tasty stories, formed in 2011.

Our idea is to provide intriguing and interesting stories that are off the main route,
much like a salmon swimming against the stream and seeking hidden gems.

We believe that these books, like a tasty salmon dish, can give readers both fun and knowledge.
We want to create something that feels special—books that show reading can be truly delightful and a pleasant experience.

We want our books to be a part of your everyday life.



loupe

Additionally, we have loupe editions, a publishing house that publishes books for readers interested in non-fiction,
especially in arts and culture, social issues, politics, and technology. It was established in 2021.

We want to invite readers to understand stories, events, people,
and various situations by looking closely and examining them as if with a 'loupe,’
a magnifying glass, bringing you closer to details that may have been overlooked and stories that we might not see if we don't get close enough.



ONT.

Also, we have CONT. or CONTINUE READING,
a website that explores what people today are reading and how their reading impacts them.
It looks beyond books to understand various things, from clothes and social media to chat novels.

Additionally, we can present content through interviews, book talks, and various on-ground events.
Because we believe that storytelling doesn't have to end on paper.
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NEW YORK 1st TIME
by THANACHART SIRIPATRACHAI
- Sold over 100,000 copies
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SALMON.

INSIGHT JOB
faNTInAR TauI
by VICHAI

FAMILY COMES FIRST
by NARISAPONGSE RAKWATTNANONT

* Winner of THE S.E.A. WRITE AWARD 2023

UNTITLED CASE
by YODD BANPAPONG,
THANYAWAT IPOODOM

~~~~~~~~~~~

¥ m SALMON.

WORLD WAR TOOLS
by MONSICHA RUNGCHAWANNONT

+ Recommended book prize in the documentary category

at the 19th 7 BOOK AWARDS

THE WHYS OF LIFE
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THE WHYS OF LIFE
by NATTAVUDH POWDTHAVEE

NOWTVS

JUICE
by ART JEENO
- Bronze Award recipient at
the 8th Japan International Manga Award
 Translated into French

NEW YORK TIMES BESTSELLER

UnaAalusn

SALLY ROONEY
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B
bl

NORMAL PEOPLE
by SALLY ROONEY

€ yogunns

LOVE 15 WEIRD, LIFE IS WEIRDER

QUARTER- | LIFE

CRISIS b Tun U

o -
SALMON.

QUARTER-LIFE CRISIS
by TUNA DUNN
* Translated into Korean
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OCEAN VUONG

ON EARTH WE’RE BRIEFLY
GORGEOUS
by OCEAN VUONG




CONT. CONT.
GENERXATION’S LADIES
with with
GUY WINCH MATSUDA AOKO
Guy Winch Matsuda Aoko 3eLsA novUaleud Gsd Swuans
undadnyn adatnos uazunldsu How to Fix a Broken Untdeusioegdu gidou isovudalulku unawda Bleach, Naruto, Lucky Man, Death Note 9NSI1adVWUWYDV My Kitchen
Heart douusuloudslUdo ua: Emotional First AUdNEISWaNISQU Tareegdu Out Of Eden’s KUvdanniovnayuaau
Aid doulsUdUNEnHSD waztAu The Sims 1 auaursaluovurgtudivdszin
https://cont-reading.com/thinking/guy-winch/ https://cont-reading.com/thinking/matsuda-aoko/ https://cont-reading.com/thinking/isres/ https://cont-reading.com/thinking/my-kitchen-out-

of-edens/

"INTERVIEW



https://cont-reading.com/thinking/guy-winch/
https://cont-reading.com/thinking/matsuda-aoko/
https://cont-reading.com/thinking/isres/
https://cont-reading.com/thinking/my-kitchen-out-of-edens/
https://cont-reading.com/thinking/my-kitchen-out-of-edens/
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JANE AUSTEN’S WATCHLIST
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https://cont-reading.com/context/jane-austen-

watchlist/
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Driven by Insight,
Delivered with Enrichment.



capital
of Modern
Business

Capital AoFassAvnaviadvdonudive ndrAsydonisninssa (i319:1ununiv
AUADIUS ADTUAQ Uszaunisad nau: ADUeYeY1 argduwus Llasdnkainkalunu
{1u38N1sNKa1AKaoUazasvassA Wand=inlRikalus:naunstulananlku
wazAunvutulanuov Modern Business [Guaulaagugvdiu wdvusy



OUR
SERVICES

VDO PRODUCTION CONTENT MARKETING PODCAST EVENT & ACTIVITY

POMELO

uusumuuluunsou[an
ooul au aavﬂau

J

1UA61151N1SUSKISAUUDY SC Asset

UsSGnaA1u2dvK1Y duau 1 nnusu'fnu
2UINSOUVIUADY WIUNAYNS SP o
naziwsuidsn Employee Thriving b

W,
efn =
Business Uy

https://youtu.be/OlxpeulRHws?si=_Wdkoul-jVk_gBgF nght' ‘

e Video Interview

- 9
e Shorts Video

7 NN
-easy ‘{’.ft'fi{i*
~

mone
r

T IWS1:58AD
linedusa

. [nafg
* capitalread YoulTD

LEGACY

 New Podcast Program S

e Article Interview * Podcast Audio only

e Infographic
e Photo Album
e Photo Single

e Modern Business Night

e Content Series


https://www.youtube.com/watch?v=0IxpeulRHws

DEMO-
GRAPHICS
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160,452 Facebook followers

capitalread.co
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Location

Platforms :

Website 160K Followers 15.4K Followers
capitalread.co facebook.com/capitalreadco.official instagram.com/capitalreadco
58.8K Followers 1.51K Subscribers 349 Followers

tiktok.com/@capitalreadco youtube.com/@capitalreadco twitter.com/capitalreadco
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@It Managing, D ®or  Corporate Relations & Communications Manager

Sudthanom Karnasuta
Deputy Managing Director
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Talk Session [On-Ground])
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Driven by Insight,
Delivered with Empathy.




WHO
ARE WE

Creative content & activity
For new generation family

We're providing creative content about
raising children for parents and new
generations of families who are
Interested In studying and looking for
Information and give importance to the
mind and lifestyle.
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ONLINE CONTENT BRAND SERVICE CONTENT
- Article - Produce content
- Scoop - into brand channels
- Interview

- School Review

ACTIVITY
- Product launch

- Brand campaign
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Client: CURAPROX
Type of work: Event & Activity

The Fairy Tooth Mother: VU Meet and Talk wuszthdudi udsvawudrsuldawWuuiuy CARAPROX KIDS



PROJECTS

Client: CURAPROX 1.0
Type of work: Event & Activity

Yummories Bento : vauuwu=tiiua=tdadd wdsvawulwwi CARAPROX




PROJECTS

Client: CURAPROX

Type of Works: Video Information / Article / Illustration

Brand Service Content
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https://fb.watch/qFdcflUeRN/

PROJECTS

Client: S26
Type of Works: Video Information / Article / Infographic
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PROJECTS

Client: CURAPROX

Type of Works: Event & Roadshow

|

T

i

#CONSULT ‘=
CURAPROX

23-24/07/2022 | 30-31/07/2022 | 6-7/08/2022
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